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Executive Summary

At the advice of CURISES the Dick Pope Sr. Institute for Tourism
Studies (DPI) selected the Curacao North Sea Jazz Festival (CNSJF) as
a pro bono community project. After a meeting between the OPI
and the festival founders (organizersL the research scope of the
project was determined as being an investigation of the value of the
event and the economic benefits that the event brought to Curacao.
Based on this research scope a survey instrument was designed to
assess the perceptions of the event attendees with regards to their
perceived value of the festival. The survey was conducted with the
CNSJF attendees on September 3-4, 2010. A total of 216 surveys
were collected and assessed by the OPI.
The survey assessment revealed that the CNSJF was successful from
both a management perspective as well as from a destination
perspective. The event organizers spent close to US$3,000,000 to
organize the CNSJF. Of that amount, close to US$700,000 was
directly spent on the island, while the remainder of the expenses
related to disbursements to the artists, branding, and promotion
were allocated outside of the island's economy. The scope of the
spending was considered necessary to power a high profile and
quality showcase.
This spending strategy paid its dividends. Overall, 75% of the
attendees revealed that they attended the festival because they
were attracted by the lineup of the artists. Actually, the
overwhelming majority of the attendees revealed that their
experience at the festival exceeded their expectations and thought
that the festival represented value · for the money. Moreover, the
festival attendees were highly satisfied with their experience and
perceived the event as offering valu~ for the cost of their
attendance . The majority (more than 70%) stated that they plan to
return to the CNSJF next year.
From a destination perspective the island procured significant
economic benefits from the festival attendees' spending while on
the island; as well as the potential to attract a new market segment
of tourists . This new market segment of tourists seems to be more
affluent, makes more money, spends more on the island, stays in
the hotels, and seems to generate a greater potential of becoming a
repeat tourist to Curacao than the typical/traditional tourist of
Curacao. The festival was able to excel in four clear factors
acco ding to the respondents, that augmented its value, namel~
enjoyment, socialization, price and quality service. Of these four
factors, enjoyment turned out to be the most significant aspect in
creating value for the attendees; and, in the conception of the
anticipated loyalty from most of the attendees. However, enjoyment
is perceived as a utility perspective rather than as an emotional
bond. Therefore, there is an opportunity to enhance the value of
the festival through the procurement of the opportunity for
socialization and cultural enrichment from the island.

The CNSJF provided significant economic benefits for the island
through spending by the festival itself and by its visitors . The total
economic benefits from the CNSJF to the island amounted to
approximately US$4,000,000. Nearly 37% of the festival attendees
were tourists, totaling 2300 tourists . Approximately, 86% of the
tourists, or close to 2000 tourists, indicated that attending the
festival was their main purpose for visiting Curacao . Of that 86%,
more than 70% of the tourists came to Curacao for the first time .
They spent US$119 per day per person spread over four nights for a
total economic contribution of US$1,540,315 . The spending per
tourist compares favorably to other successful international music
festivals.
The total amount of the tourists that stayed in hotels was 84%. This
percentage compares more favorably than the typical tourist
patronizing Curacao. Over 70% of the tourists indicated that they
had a high intention to return to attend the next CNSJF. This
revelation suggests a remarkable potential to win the loyalty of
these tourists. If this is the case, then the CNSJF has shown an
impressive ability to obtain repeat tourism that makes investment in
the festival one of the most cost effective investments in the island's
tourism development.
.This report combines the key results from two main investigative
efforts related to the CNSJF. The first effort was to assess the CNSJF
in terms of management and quality and audience satisfaction . The
second effort was to evaluate the economic contribution of the
festival to the island's economy. Both of the investigative efforts
generated interesting and favorable research results regarding the
value and economic impact of the CNSJ F to the island of Curacao .

Figure 1. CNSJF Attendees Profile vs. Curacao Tourist Profile

Age Demographics
• CNSJF Tourist: 66% older than 40 years o ld
• Typical Curacao Tourist: 61% less that 40 years old

..

• CNSJF Tourist:
• Typical Curacao Tourist:

Income Capabilities and Spending Power

..

• CNSJF Tourist: 61% earns more than US$40,000
• Typical Curacao Tourist: 53% earn less than US$30,000

..
..

:

.-

• CNSJF Tourist: US$119 per day
• Typica l Curacao Tourist: US$107 per day

• CNSJF Tourist: Multi plier of 1.91
• Typical Curacao Tourist: Multiplier of 1.84
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Purpose and Background of the Study
The North Sea Jazz Festival (CNSJF), held at the World Trade Center
in Curacao, is a two-day event of September 3rd and 4th . The CNSJF is
sponsored by the local foundation, Fundashon Bon lntenshon,
established in Curacao. In its first year, the festival sold over 10,000
tickets and drew big-name artists performing in a wide range of
music genres.
The festival was unique to the island . It featured artists on the
current Billboard charts, such as John Legend, Sergio Mendes and
Natalie Cole; and evergreen stars such as Lionel Richie and Simply
Red together with a host of other artists. It devoted a spread and
diversity of music genres unmatched by previous festivals .
Additionally, the festival sought alignment and support in a worldrenowned brand, the North Sea Jazz Festival of the Netherlands.
The use of the NSJF was predicated on the notion that a well-known
1
brand could help power the draw of the event. For the first time in
the history of special event management in Curacao did branding
play such an important role in signaling an image of quality.
This report combines key results from two investigative efforts
related to the Cura cao North Sea Jazz Festival (CNSJF) . The first
effort was to assess the CNSJF in terms of management and quality
and audience satisfaction . The second effort stems from the need to
investigate the contribution of the fest ival to the island's economy.
Both efforts were realized for the first t ime in Curacao .
The festival had two other features that distinguished it from other
festivals, particularly in the context of the Caribbean region . There
are different effects for organizing festivals that are sought after,
such as a rise in tourism, the well -being of the citizens, the image of
the country hosting the event and the increase of a highly skilled
work force . These effects trigger disbursement of general financial
aid from the government. The CNSJF, unlike conventional sources of
funding, was completely and exclusively funded by the founder of
Fundashon Bon lntenshon and no sponsoring of any kind was sought
or required since the foundation's specific objective was, according
to the founder of the event, to, to enhance the image of Curacao as
2
a venue of quality events .
The Dick Pope Sr. Institute for Tourism Studies (DPI) at the Rosen
College of Hospitality Management at the University of Central
3
Florida conducted the study of the festival. The purpose of the
study was to learn about the perceived value from attending the
festival and how this perception impacts the participants' future
intentions. Since live music is an "experience good", demand will be

1

This impression was deduced from our interview with the Founder of the Fundashon
Bon lntenshon.
The main purpose for organizing the event was shared with the DPI in a personal
interview with the Founder of Fundashon Bon lntenshon.
3
This study is a pro-bono effort by the DPI to support the tourism development in
Curacao, and stems from the strategic partnership with the Curacao Tourism Board and
CURISES in Curacao .

4

dependent on the attendees' expected utility. Therefore, for
measurement purposes it is important to measure the benefit of the
event after the experience of the event.
In addition, the study intended to gauge the economic benefits for
Curacao via analyses of festival and attendees' spending. The study
provides important information about the relatively unknown
impact of cultural activities, thus allowing destination managers to
better anticipate and respond to the impact. Moreover, it provides
germane information for the organizers in terms of understanding
their event and audiences for purposes of developing and improving
marketing; and either to develop new or secure existing
partnerships. In addition emphasizing value creation, potential
development, and branding to the destination, the report
contemplates the meaning of the festival to the local community.

The Survey
The study applied a survey instrument to acquire information from
the attendees and to gauge their perceptions of the event, their
behavioral intentions, and their spending behavior. The survey
design emanates from a theoretical framework founded on a
motivation approach and investigates a number of pred ictors for
attending a music festival (see Annex 1). This framework is relevant
in assessing the offerings for special event attendees, in providing a
means to gauge the satisfaction level of attendees, and in providing
an understanding of the attendees' decision-making processes.
The survey contains predictors relevant to a music festival. It
included a total of five sections, consisting of 23 questions. The
survey queries why patrons come to the festival; isolates patrons'
demographic profile; identifies patrons' satisfaction levels and
whether they will return or provide a referral (behavioral
characteristics) to prospective attendees; and, finally, ascertains
how much they spent at the festival. The questions related to the
spending behavior of the attendees were aimed on estimating
spending impacts and then, on this basis, deriving potential benefits.
Other questions were related to the event itself. For example, the
participant's perception regarding the stages and overlapping
performances is captured through the following items in question 7:
e.g. viewing, seating, cleanliness, crowding, sound quality, sound
volume, etc. The survey design went through several iterations
5
before its final completion . Moreover, the questions associate
motivation characteristics with demographics, satisfaction, and
behavioral indicators.
Data collection took place at key locations during the festival, e.g.
near the concession stands. In order to insure a random sampling of
attendees, the survey was conducted on both days of the festival
from different stations on the festival site. As an incentive in
soliciting survey participants, participants could take part in a raffle

2

4

An "experience good" may only be enjoyed until after it has been consumed by the
consumer.
5
We are very thankf ul to Dr. Mark Hawkins for his valuable contributions during the
survey design process .
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for a weekend stay at a local hotel. Students from CURISES were
trained for collecting data and conducted the survey accordingly. In
all, two supervisors (the first night) and one supervisor (the second
night) and a group of students from CURISES conducted the surveys.

Table 1. Demographic Characteristics
@fl'ift! !'!Iilt'l
Education
High School
Undergraduate Degree
Master/Doctorate
Salary
Less than US$25,000
US$25,000-US$29,999
US$30,000-US$39,999
US$40,000-US$49,999
US$50,000-US$74,999
US$75,000-US$99,999
US$100,000 & over
Age
Age
Gender
Male
Female
Party Size
Average .Party Size
Other Concerts in Curacao
Yes, participated

6

A total of 216 respondents participated in the survey. Taking into
account that the total amount of attendees based on ticket sales
were 10,600 for the two day event, the survey represented 2.1% of
the total sales.

Who did Attend?
In total, 80 tourists were interviewed (36.94%) and 136 residents
7
(63.06%). This means that the ratio of attendees at the festival was
two residents for every international visitor. According to the
responses obtained from the survey, the sample consists of 48.8%
(n=99) male and 51.2% (n=104) female. The mean age for the
respondents was 44 years. The mean age reflects a specific segment
of Generation X. Generation X generally refers to the generation
born between 1961 and 1981. The mean age differs between
residents and tourists; while the former had a mean age of 43.5
years, the latter mean age was 45.5 years.
A total of 69 tourists or 86% specified that the main purpose of their
trip to Curacao was to attend the festival, while another 14% came
to Curacao for other reasons, such as leisure. This means that the
festival is considered a major attraction to Curacao. Almost 70% of
the respondents reside in the Netherlands, Suriname, and the USA
(53% were from the Netherlands and Suriname), while 15.5% of the
respondents were from the USA. Mea_nwhile, 6% of the respondents
were from Aruba. Percentages from the rest of the world coming
specifically to attend this event were much lower. 71% of tourists
attending the festival were visiting Curacao for the first time.
The international attendees traveled in small groups of 3.4 people.
This group is highly educated: 83.42% of the respondents had an
undergraduate degree or higher, while one in three respondents
had a graduate degree (Master/Doctorate). Again, the level of
education of the respondents is much higher than the level of
8
education of the typical visitor patronizing Curacao.

6

The sample size can be very important. That is why it is necessary to get an adequate
number of completed surveys to have a representative sample of the entire crowd of
attendees . Since this is the first time that this event is held, best practice suggests
compiling a sample of 275 to 300 completed surveys . See, for example, LCRA
Community and Economic Development (2008) . Determining the Economic Impact of
Festivals and Events: a "How-To" Guide for Communities. We intended to complete 350
surveys, but were only able to realize 62% of our target, but we were only 21% below
the best practice threshold .
7
Throughout the report, the terminology between tourist, international tourist,
international visitor, and international attendee are used interchangeably.
8
See Croes, R., Rivera, M . and Semrad, K. {2010) . Visitor Exit Survey Report, prepared for
the Curacao Tourist Board, DPI , Orlando, September 1.

10.96%
49 .32%
39 .73%

15.50%
51.94%
32.56%

13.73%
50.49%
35 .78%

11.86%
13.56%
11.86%
10.17%
10.17%
22.03%
20.34%

12.24%
11.22%
15.31%
16.33%
24.49%
12.24%
8.16%

11.95%
12.58%
13.84%
13.84%
19.50%
15.72%
12.58%

45 .55

43 .50

44.21

53 .00%
47.00%

50.00.%
50.00%

51.23%
48.77%

3.43

2.92

2.42

44.19%

84.76%

34.17%

The CNSJF attendees (tourists) were also, for the most part,
newcomers. The majority of respondents, 71%, had not visited
Curacao before. The overwhelming majority of the respondents
stayed in hotels. 85% of those respondents who visited Curacao for
the festival stayed in hotels. This number is significantly higher than
9
the typical visitor to Curacao. Of the latter, only 65% stay in hotels.
This suggests that a higher proportion of respondents attending the
festival and staying in hotels is a direct result of their level of
income.
Indeed, the respondents (international visitors) enjoy a high level of
income: 60% of them had an income exceeding US$40,000, while
22% of this group had an income higher than US$75,000. This group
of respondents compares to the majority of typical visitors to
10
Curacao (60%) who have an annual income of less than US$40,000.
The local residents who attended the festival also enjoy a high level
of income: 41.6% of the respondents residing on the island had an
income exceeding US$40,000 per year, of which 70% earned more
than US$50,000 per year.
CNSJF attendees were committed to experiencing the entire festival.
The average length of stay was 4.8 nights and 70% of the
international respondents attended both days of the festival. 65.9%
of all respondents never attended a music festival in Curacao before.

9

See Croes, R., Rivera, M . and Semrad, K. (2010). Visitor Exit Survey Report, prepared for
the Curacao Tourist Board, DPI, Orlando, September 1.
10
See Croes, R., Rivera, M . and Semrad, K. {2010) . Visitor Exit Survey Report, prepared
for the Curacao Tourist Board, DPI , Orlando, September 1.
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What the Attendees Wanted

two-thirds of respondents bought their tickets in less than a month
(66.34%) but prior to a week before the event.

The most important reason for attending the event was the special
appeal of the line up of the artists performing at the festival. The
music in general was the second most important motive for
attending the festival. Overall, 75% of the respondents gave a score
of six or seven on a seven point Likert scale for the appeal of the
artists, while 71% scored six or seven on a seven point Likert scale
for the music in general.

Table 2. Motivation Factors to Attend the CNSJF

This year's artists have a special appeal to me that motivates m e to
attend the festival
The music in general is my motive for attending the festival
Jazz music is the motive for attending the festival
My motive for atten ding the festival is to join my frie nds/fami ly
My motive for attending the festival is to participate in a cultural event
My motive is to attend the festival for so m ething to do while in Curacao

6.09
6.04
5.63
4.22
4.00
3.80

Note: Rated on a scale from 1 to 7 (!=Strongly Disagree and 7-Strongly Agree)

The survey reveals that most of the attendees had the experience
they hoped to have at the festival. For example, the majority of
people who said that they were strongly motivated to attend the
festival because of the appeal of the artists and the music in general
agreed strongly that the overall quality of the festival was high. The
overall quality scored a mean of 6.11 on a seven point Likert scale,
while the motivation score was lower (See Table 2). However, when
comparing the music motivation with quality and artists appeal with
qual ity, there was no statistical difference between the two (t=-.227
for music quality, while artists quality scored t=.292).

Festival Attendees Perceived Value
The survey reveals that the attendees got a high degree of value
from their experience . The benefits that the respondents received
from their experience at the festival may be grouped into four
factors (see Annex 2) . These factors are enjoyment of the festival,
socialization and cultural enrichment, price, and service (see
11
Enjoyment was assessed in terms of enrichment
Appendix).
regarding oneself, excitement, relaxation, delight, and simply that
overall the festival was enjoyable . Socialization was assessed in
terms of the opportunity for event attendees to make friends and
the ability and access to share an experience with people from
various backgrounds. Price was measured in terms of if the
attendees felt the festival was worth the cost/expense to attend the
festival and if the festival was worth the attendees' time, and if the
festival was worth the attendees' effort to attend the event, and if
the price of goods, food, and entry was better than expected.
Service was assessed in terms of whether the attendees felt the
service to access core and supporting festival products was reliable,
staff was willing to help, and the overall quality of the festival staff.

Figure 2. Participants Perceived Value of the CNSJF

Table 3. Source of Information Used all Participants

Newspaper
Television
Internet
Family and Friends
Radio
Magazine
WOM (worn -of- mouth)
Posters
Signs

32%
29%
29%
25%
23%
14%
13%
11%
8%

16%
20%
33%
31%
9%
6%
11%
5%
0%

37%
27%
22%
32%
20%
15%
15%
13%

Most attendees have acquired information about the festival
through the newspaper, television, Internet, family and friends, and
the radio. For the international respondents the main source of
information for raising awareness regarding the festival was the
Internet, while friends and family was the second most important
source of information. More than one third of the respondents
bought their tickets in the week prior to the event (35.15%), while

11

The factor analysis started with 28 items, but after some iteration seven items were
removed due to low correlations and communalities. Finally, only 21 items were
assessed .
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These four factors combined explained 74% of the variance in value.
This means that these factors are good predictors of the event
attendees' perception of value . Overall, the perception of price is
highly positive. About 60% of the respondents reported that the
price was better than expected. This means that the price structure
of the festival seems to be effective. In many instances, the
statistical findings have indicated an inverse relationship where price
has a negative impact on other items, such as perceived service
quality. In other words, acco rding to the respondents, they received
value for the ir money; actually, 81% reported that they had value for
12
th eir money. In other wo rds, 81% reported that they felt they
received their monies worth after attending the event.
From the four value factors identified in the CNSJF su rvey,
enjoyment, price, and service are all considered rational or nonemotional value drivers, whereas socialization and culture are
referred to as emotional value drivers. The implications derived
from the relationship between these factors and the various
dimensions of loyalty have major implications for the festival
organizers. For example, value drivers such as price, enjoyment, and
service are mainly utilitarian values. These factors may be easily
replicated elsewhere, as they are considered generic factors that
form the foundation on which a festival is developed and organized.
On the other hand, social and cultural factors give consumers
experiential and emotional benefits, such as arts and crafts, cultural
heritage exhibits, and shows. This means that an opportunity exists
to add more Curacao flavor to the event, aiming at increasing the
emotional bond . This latter dimension could be viewed as the key
program attractions that persuade visitors to go to a festival and
facilitate their satisfaction .

Figure 3. Relationship between Festival Value Dimensions
and Loyalty.

Loyalt y
Dimensions

Value Fact ors
Enjoyment->

Enjoyment-.
-First Choice for MUSIC
FestiVal

Sorialaation/Cultme--.
Pnce->

-Encourage Friends and
Fam1ly

I

Enjoyment->

Serv1ce-.

-Grve Good References
I

-Come 8 ackto the CNSJF

Are the Attendees Coming Back?
Since value is considered one of the most important indicators of
loyalty, the attendees' loyalty towards the 'festival was gauged by
five attitudinal dimensions: (1) intention to recommend the CNSJF;
(2) consider the CNSJF as their first choice of concerts/festivals; {3)
encourage family and friends to attend the CNSJF; (4) will provide
good references for the CNSJF; and, (5) plan to return to the CNSJF
next year.
In the case of the CNSJF, the factor of "enjoyment" was the most
significant predictor of festival attendees' loyalty, as it influenced,
for the most part, all loyalty dimensions to the CNSJF (see Figure 3).
On the other hand, the factor " price" was the second most
important predictor of the attendees' loyalty. Price seemed to
influence several of the attitudinal dimensions including: the
attendees' intentions to return to the festival, providing good
references about the festival, and encouraging friends and family to
. attend the CNSJF. Meanwhile, the factors representing
"socialization/culture" and "service" aspects of the festival only
partially predicted making the CNSJF their first choice for a festival
and giving good references about the festival, respectively (see
Figure 3) .
12

Th is response is simila r t o th e one re ported by a study don e in England. See A Report
into the Impact of Folk Fes tivals on Cultural Tourism , prepared by the Association of
Fest ival Organizers, January 2003.

The survey reveals that when attendees perceived that thei r
enjoyment at the festival was high, that the festival offered t he
opportunity to socialize, and when they got value for the ir money,
they would be more likely to choose the CNSJF over othe r festivals. in
the future (see Annex 3) . But only the sense of enjoyment of the
festival would compel them to return to the festival in the future.
Close to 70% reported that they would be extremely or very likely to
return, suggesting a remarkable potential to win loyalty. Overall, the
attendees scored a mean of 6.10 out of a seven point Likert scale.
The results reveal that there is a strong willingness of this year's
attendees to recommend the festival to others. However, the target
audience seems to determine the influence that each one of the
four factors identified previously will have on whom to recommend.
For example, if the attendee is in the company of friends and
relatives, enjoyment and price will dominate the referral. On the
other hand, if the attendee is engaged in a general conversation
with acquaintances or associates, the attendee would refer to
enjoyment and the level of services as reasons to attend the festival.
The actual organization of the festival turned out to be very relevant
in inducing the level of satisfaction and the perception of quality.
Overall, the attendees were highly satisfied with the organization
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and quality of the festival. The mean of overall satisfaction was 5.44
out of a seven point Likert scale.

Festival Performance
The organization of the festival was measured by ten performance
indicators rated on a seven point Likert scale, anchored at 1= Low
and 7 high (see Table 4). Overall, the CNSJF attendees rated the
festival performance as very high for all indicators, receiving scores
of 5 or above. The items with the highest performance rating were
music volume, security, and quality of sound . A factor analysis of all
of the performance items highlights that these performance
indicators are grouped in two distinct categories: Festival
Experiences and Festival Logistics. These two factors explained 60%
of the variance for the festival performance (see Annex 4).

=

Table 4. Festival Performance Indicators
Appropriate volume
Security
Sound quality
Enough toilets
Cleanliness
See the events
Food & Beverage Variety
Limits crowding
Parking
Seating facilities

6.22
6.06
6.02
5.87
5.86
5.80

The first factor, Festival Experience, included items such as:
appropriate volume, sound quality, enough toilets, food and
beverage variety, and security. The second factor, Festival Logistics,
was formed by the ability of limiting crowdedness, seating facilities,
cleanliness, and parking.
However, only the first factor (i.e., Festival Experience) has a
significant impact on the attendees' intention to return to the
festival. While there is a significant relationship between
performance and experience the extent of that relationship is
relatively small. This means that while having a good festival
experience is necessary for an attendee to consider returning to the
festival in the future, the festival experience by itself would not be a
sufficient indicator that would make them return (see Annex 5) .

How much are CNSJF Attendees Spending in Curacao?
There were two sources of spending related to the festival : festival
organizers and festival attendees. The festival attendees group was
subdivided into residents and international event attendees. While a
substantial amount of money was spent by the festival organizers,
only the amount of money spent in Curacao was considered for this
study. Overall nearly US$ 3 million was spent in organizing the
event, according to the festival expense report. However, the
potential to generate local economic activity only arises in the case

when demand is met locally. Consequently, the study made the
following set of assumptions:
• The study assumed that residents (locals) would have spent their
money elsewhere and as a result of the festival have decided to
spend the money in the local economy.
• The study assumed that not every nonlocal resident (tourist) had
as primary purpose in visiting Curacao the attendance of the festival.
Therefore, the study only counted tourists for whom the visit to
Curacao was expressly the result of the festival.
• The study assumed that from the money spent on the island by
the organizers and attendees alike, a fraction would leak outside of
the local economy. This fraction (30.8%) was subtracted from the
total visitors' expenditures, locals' expenditures and from the
festival
production-related
expenditures
(termed,
"leakage
13
money.")
These assumptions were applied in assessing the local economic
change attributable to the festival. This affords a more realistic
representation of the estimated expenditure impact. Therefore, the
study only considered the amount that was new to the local
economy was fed into the study's Input-Output (1-0) model (see
Annex 6}.

Table 5. Total Economic Impact (Direct and Indirect)

Manufacturing
Utilities
Construction
Wholesale/Trade .
Hotels-Restaurants
Transportation
Finance
Real Estate
Government
Education
Health
Other

$0.00
$0.00
$24,870.48
$277,083.03
$26,105.02
$1,560,196 .09
$138,116.91
$0.00
$162,944.94
$600.66
$0.00
$0.00
$0.00

$141,483.46
$490,470.49
$179,947.20
$41,384.73
$0.00
$59,993 .76
$139,419.20
$402,962.11
$157,802 .76
$0.00
$5,137.84
$3,592.54
$163,377.84

$141,483.46
$490,470.49
$204,817.68
$318,467.76
$26,105.02
$1,620,189.85
$277,536.10
$402,962.11
$320,747.70
$600.66
$5,137.84
$3,592 .54
$163,377.84

The economic impact analysis was based on the 1-0 model
14
calibrated in the Tourism Economic Impact 2007-2008 Report.
While contributing to the local quality of life, festivals and events
are an economic generator that may leverage a significant amount
of spending by their attendees. For example, visitors to a festival
may first eat at a local restaurant, fill up their car with gas, pay for
parking, buy souvenirs, or even spend the night at a local hotel.
Thus, the impact of a festival trickles down to many sectors of the
13
The leakage fraction was drawn from the Tourism Satellite Accounts from the World
Travel and Tourism Council (WTIC) that provide data on the direct and indirect effects
of tourism spending in the Caribbean. See, WTIC (2007) . Caribbean, Navigating the Path
Ahead, London.
14
See Croes, R., Rivera, M . and Semrad, K. (2010) . Curacao Tourism Economic Impact
2007-2008, prepared for the Curacao Tourist Board, DPI, Orlando, September 15.
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local economy, and in turn, residents and business owners. It is
important to quantify the economic impacts of a festival or event.
The economic contribution of a festival is an estimate of the change
in economic activity that results from spending by tourists who
come from outside the community to attend the event. It
represents incremental spending above and beyond what would be
expected in the community if the event were not held. It is the
change in sales, income, and jobs in businesses or agencies that
receive 'event attendees' spending directly or indirectly.

Table 6. Total Economic Impact (Jobs)

Agriculture
Manufacturing
Utilities
Construction
Wholesale/Trade
Hotels-Restaurants
Transportation
Finance
Real Estate
Government
Education
Health
Other

0.00
0.00
0.11
5.46
1.54
38.69
2.87
0.00
5.38
0.02
0.00
0.00
0.00

1.68
18.18
0.82
0.82
0.00
1.49
2.90
9.80
5.21
0.00
0.08
0.11
7.16

1.68
18.18
0.93
6.28
1.54
40.18
5.78
9.80
10.60
0.02
0.08
0.11
7.16

Total CNSJF-related expenditures totaled US$2,189,917. This
amount includes both attendees spending and organization
spending on site preparation, rent, and spending throughout the
island for services and goods. Of the amount of US$2,189,917,
international event attendees spent · US$808,789, residents spent
US$684,876, and festival organizers spent U~$696,253.
When money is spent in the local economy, it affects suppliers of
goods and services to local businesses. This ripple effect, or indirect
impact, involves business to business transactions in the local
economy. The total indirect effects totaled US$1,785,572, comprising
US$731,525.7 for the international event attendees segment;
US$639,151 corresponding to the residents, while the festival
organizers spurred US$414,896 in indirect effects.
It is anticipated that a portion of the spending by the event
attendees and festival organizers contributes to salaries, wages, and
other income for many individuals who in turn spend their earnings
in the local economy. This additional economic impact is known as
induced effects. The induced effects were unfortunately not
considered in this study, because the lack of data pertaining to
· salaries, wages, and other income for many individuals who in turn
spend their earnings in the local economy were not available from
the pertinent institutions. This lack of data prevented the expansion
of the 1-0 model into a Social Accounting Matrix (SAM) model.

festival to the local economy was US$3,975,489, corresponding to a
multiplier of 1.82 (see Annex 7).
It is very difficult to compare the economic contribution of the
festival with past events simply because there are no similar studies
available. The CNSJF festival compares, however, very favorably to
other international festivals, such as in Canada, the USA, Israel, and
Europe. For example, the Bonnaroo Music festival on Coffee County
(2005), Tennessee, USA had a multiplier of 1.34 compared to the
multiplier of 1.82 of the CNSJF. In Ontario, Canada, the average GOP
impact of the 21 largest festivals was US$1,819,048 in 2003
15
compared to the GOP impact of the CNSJF of almost US$4 million .
The Kfar Blum Festival in Israel only spurred US$56 per visitor per
16
day compared to US$119 at the CNSJF.

How Attendees Contribute to the Economy
Another way to assess the contribution of the CNSJF to the local
economy is by comparing the spending behavior of the international
event attendees' segment to the typical tourist patronizing Curacao.
The tourist whose main motivation for visiting Curacao was to
attend the festival spent US$119 per day for a total of US$1,540,315
spread over four nights. The multiplier resulting from this spending
was 1.91. The typical tourist on the other hand spent in 2008
US$107 per day, and spurred a multiplier of 1.83.

Table 7. Total Spending by Categories (Tourists and Residents)

Tickets
Hotel
F&B
Car Rental
Other
Nightlife
Gasoline
Taxi
Music COs
Festival Souvenirs

$218.59
$183 .89
$63 .52
$39 .08
$34.48
$23 .51
$8.03
$5 .10
$0.86
$4.81

38%
32%
11%
7%
6%
4%
1%
1%

$257.09
$10 .97
$22.18
$0.00
$4.46
$2 .72
$2 .69
$0 .24
$0.09
$0 .24

86%
4%
7%
0%
1%
1%
1%
0%
0%

The international event attendees attracted by the CNSJF did not
only spend more than the typical tourist, but is also more affluent
and more educated than the typical tourist. In addition, the
international tourist attending the festival seems also representative
of a different segment, Generation X, while the typical tourist is
younger.
As anticipated, the spending behavior between tourists and
residents also reveals differences, particularly in their spending for
accommodations, restaurants, transportation, and nightlife.
15

The scope of the analysis includes only sales transactions, and
therefore the total contribution of the festival to the economy is a
conservative estimate. The total economic contribution of the

See Economic Impacts of 97 Festivals and Events Funded by the Ontario Trillium
Foundation, the Ontario Arts Council and the Ontario Cultural Attractions Fund,

prepared for the Ontario Trillium Foundation, April 2003 by Hill Strategies.
See Felsenstein, D. and Fleischer, A. (2003) . Local Festivals and Tourism Promotion:
the Role of Public Assistance and Visitor Expenditure . Journal of Travel Research, 41,
385-392 .
16
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The festival had significant GOP impacts on several sectors of the
economy especially hotels and restaurants (US$1.62 million},
manufacturing (US$490,471}, finance (US$402,962}, real estate
(US$320,748} and transportation {US$277,536}. The festival
contributed to increasing the occupancy rates within the local
hotels. According to the figures provided by the CTB, the actual
occupancy rate of the local hotels exceeded the forecasted
occupancy rate of all local hotels. The only two areas where
spending was practically non-existent by the international attendees
was in shopping and tours . It seems that the attendees were not
lured into spending their disposable income on these activities.
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Conclusion and Implications
The purpose of this study was to report two investigative efforts that
are related to the CNSJF. The first effort was to assess the CNSJF in
terms of management and quality and event attendee (audience)
satisfaction .
The second effort sought to investigate the
contribution of the festival to the island's economy. Both of these
investigative efforts were realized and revealed interesting and
promising statistical findings regarding the potential value that the
CNSJF may contribute to the festival organizers, the tourism sectors
of Curacao, and the island' s economy.
A survey instrument was developed and administered to the CNSJF
event attendees in the form of a 23 item questionnaire during the
production of the festival to assess the management, quality, and
level of event attendee satisfaction . Over the course of the two day
17
event a random sample size of 216 respondents was generated •
The results of the survey analysis revealed that the ratio of festival
attendees was two residents for every one international tourist. Of
those international tourists that we re polled while attending the
festival, 86% of them specified that the CNSJF was their primary
purpose/reason for travel to Curacao .
This indication may provide an interesting omen regarding the
changing tastes and preferences of a specific tourist market segment
that values cultural experiences and reflects this desire through the
consumption of tourism products that allow them accessibility and
the opportunity to interact w ith the local people and the
environment. This indication also provides evidence of the appeal
that experiential goods seem to draw in terms of actual
consumption from tourists . It is significant to note, that travel
motivation of individuals is usually an arbitrary concept because
many travels are the result of a combination of many reasons .
Therefore, the indication that 86% of the international tourists who
attended the festival arrived to Curacao specifically for the CNSJF is
important information that should be further contemplated
regarding future tourism product development in Curacao . This
assessment may present substantial marketing opportunities in
terms of market development, expansion, and tourism product
portfolio enhancement to both the festival organizers and the
island's tourism industry.
The primary market baskets, or geographic locations, that the
international tourist event attendees were arriving from included:
the Netherlands, Suriname, and the USA.
Further descriptive
statistical analyses revealed that the average international tourist
who attended the festival had a mean age of 45 .5 years old, were
highly educated, were first time visitors to Curacao, stayed in hotels,

I

had a high level of income, and indicated that it is like ly they would
18
return to Curacao in the future .
The international tourist segment that attended the CNSJF was
further assessed by extracting the respondents from the data set
and was then compared to the traditional tourist market segment
that frequents the island. The results of this comparison between
the CNSJF international tourist event attendee and the typical
tourist to Curacao revealed that neither the CNSJF attendees nor the
typical tourists to Curacao spend their money on tours and
shopping. The comparison between the two segments further
revealed that the CNSJF international tourist possessed more
favorable demographic profiles and characteristics than that of the
typical tourist in that they were much more educated, made more
money, spent more money while on the island, and stayed in the
local hotels .
The aforementioned demographic profiling characteristics of the
CNSJF international tourist event attendee may provide indication
that the opportunity for Curacao to acquire a more lucrative market
segment than its typical tourist profile exists. This finding may
suggest that the overall marketing, advertising, and promotional
efforts used to generate tourist arrivals to Curacao may not be
effectively reaching the appropriate potential tourists that would
arrive and maximize the consumption of the Curacao experience . In
other words, there may be more lucrative and willing market
segments that would chose to travel and t o consume Curacao
tourism products than the tourists Curacao is currently attra cting.
Additionally, if Curacao's tourism marketing, adverti sing, and
promotional efforts are not reaching the most lu crative and viable
market segments than such efforts may be incurring wasted or high
opportunity costs .
The fresh appeal of the international tourists who attended the
CNSJF was that they attended the festival on both days but stayed
an average of 4.8 days on the island . This indicates that these
tourists were interested and committed to experiencing not only the
festival but also the island of Curacao. This indication is supported
via the results of the 1-0 model. The 1-0 model produced favorable
and promising results regarding the economic contribution and
value of the CNSJF to island's economy through the analyses of the
festival and the event attendees spending. It was revealed through
the survey assessment and the 1-0 model that not only did the
international tourist event attendee make more money they also
spent more money while visiting the island .
Therefore, the
multiplier effect from this segment of tourists demonstrates the
potential to generate a higher multiplier effect than that of the
typical tourist segment that cu rrently visits the island.
The primary motive for those attending the festiva l (as indicated by
most attendees) was the lineup of the performing artists; however,
the primary determinant of demand was the actual island of
Curacao as an experiential product. This is critical info rmation

17

A more t horou gh descri ptive overview of the sa mple (respond ents) is provided in th e
report section enti t led, " W ho did attend?"

18

The local residents who attended the CNSJF also possessed a high level of income
where 70% earned more than US$50,000 per year.
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regarding how the tourist came to the decision to travel to Curacao
and why they actually decided to travel to Curacao . It is suggested
that this information be further contemplated and explored with
regards to the development and structure of special event and
media schedules as well as promotional designs for the island .
The results of the survey analysis revealed that the festival
organizers achieved their goal of providing a high quality and
satisfying experience for the festival attendees . The local residents
and the international tourists who attended the CNSJF indicated that
they perceived the festival as a good value, that they were happy
with their experience, and that they felt they received value for the
cost of festival.
Over 70% of the CNSJF attendees indicated that

they planned to come back, which suggests a high potential for
tourist and attendee loyalty and favorable word of mouth
advertising for the festival and Curacao.
In summary, it seems that the festival has become an appealing
attraction on itself and generates the attention from lucrative
market segments that are both local and international in scale. The
festival attracted 2,300 new tourists to the island of which 70% of
these new tourists were visiting Curacao for the first time. Overall,
the CNSJF attendees who were tourists were affluent, highly
educated, stayed in hotels, and demonstrated the interest to
consume not only the CNSJF as an experiential good but also the
experience of the island of Curacao.
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Annex 1 Survey Copy

®.

''
CUR ~ ~A~<;).:
ur.t o Tourln &:ard

Hilton
ura ao

This questionnaire is part of an initiative from the Curacao North Sea Jazz Festival to ensure the highest levels of satisfaction. The aim of the study is to ~ information about ~
participants' experience, motivations, and impressions of the festival. W e welcome your participation in this investigation, and assure you that 3] responses WI be treated confidentially.

SECTION 1: INFORMATION ABOUT YOUR VISIT TO THE CURACAO NORTH SEA JAZZ FESTIVAL

1. Do you reside in curacao?

0

Yes

0

United states
Bonaire
Jamaica

o

(d Yes go to Question # 7}

No (d No go to Question 112)

2. Where do you currently live?
Aruba
Nether1ands
Venezuela

0
0
0

0
0

o
o
o

(enter oomber of nights)

3. How many nights are you planning to stay in Curacao?
4. Is this your first visrt to Curacao?

o

Colombia
Brazil
Other. __________________

o

Yes

5. Where did you stay during th i s vis rt to Curacao? (Please check

o
o

o

Hotel
Guest House!Small Hotel

o

only one)
Own houselapartment
Rented house/apartment

No

o
o

Family & Friends
___________________

o~er.

6. What was the primary purpose of your tri p? (Please check only one)
o
curacao North Sea Jazz FestiVal
o
Shopping
o
BusinessJConference
o
Sun and bea ch tourism

o

7. Have you attended a j azz festival on Curacao in the p ast?

o

Yes

8. Have you attended the North Sea Jazz Festival in the Netherlands?

o

Yes

o

No

9. How many days are you attending the Curacao North Sea Jazz Festival?

o

1 day

o

2 days

o

Visit Family and Friends
o~er. ___________________

o

No

10. How did you hear about the Curacao North Sea Jazz Festival? (Please check ( ) all that apply)
o
o

Newspaper
Magazine

o
o

Television
Internet

o
o

Word of Mouth
Family & Friends

o
o

o
o

Posters
Signs

Radio
Other..___________

11. When did you purchase the tickets for the Curacao North Sea Jazz Festival? (Please check ( ) only one)
o
Less than 1 week before the event
o
2 to 4 weeks before the event
o 3 to 6 months before the event
o More than 6 months
o
1 to 2 weeks before the ev.e nt
o
1 to 3 months before the event
SECTION 2: INFORMATION ABOUT YOUR EXPENDITURES AT THE CURACAO NORTH SEA JAZZ FESTIVAL
12. How many people are in the immediate group that is traveling with you?

_______ (Enter number of people)

13. Please indicate how much you have spent on your visit to the Curacao North Sea Jazz Festival? (i n US$}
Please, include the expenses of your entire immediate group (For example: wife and children)
Tickets (festival admission)
Food/Beverage (outside hotel)
Lodging (incl. meals & drinks at the hotel)
Nightlife (bars and pubs)
Car Rental
Festival Souvenirs
Gasoline
Music CD
Taxi
Other spending
SECTION 3: INFORMATION ABOUT YOUR MOTIVATIONS TO ATTEND THE CURACAO NORTH SEA JAZZ FESTIVAL
14. Rate the following statements about your motivations to attend the festival:

Rate from 1 to 7 wffh 1= Completely Disagree to 7= Completely Agree
Jazz music is the motive for attending the festival
The music in general is my motiVe for attending the festival
This year's artists have a special appeal to me that motivates me to attend the festival
My motive is to attend the festival for something to do while in curacao
My motive for attending the festival is to join my friends/family
My motive for attending the festival is to participate in a cultural event

completely
Disagree
3
1
2
1
2
3
3
1
2
3
1
2
2
3
1
2
3
1

4
4
4
4
4
4

Completely
Agree
5
6
7
6
7
5
6
7
5
7
5
6
7
5
6
5
6
7

SECTION 4: INFORMATION ABOUT YOUR EXPERIENCE AT THE CURACAO NORTH SEA JAZZ FESTIVAL
15. Please rate the following statements regarding your fUture intentions:

Rate from 1 to 7 wffh 1= Completely Disagree to 7= Completely Agree
I have the intention of coming back to the North Sea Jazz Festival in Curacao next year
I have the intention of going to the North Sea Jazz Festival in the Nethertands
I will give good references of the Curacao North Sea Jazz Festival to others
I will encourage my family and friends to come to North Sea Jazz Festival in Curacao
I will consider the Curacao North Sea Jazz festival my first choice to attend a festival next
ear
I would recommend the Curacao North Sea Jazz Festival to anyone that asks me

Completely
Disagree
2
3
1
1
2
3
1
2
3
3
1
2

4
4
4
4

Completely
Agree
5
6
7
5
6
7
5
6
7
5
6
7

1

2

3

4

5

1

2

3

6

7
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SECTION 4 (cont}: INFORMATION ABOUT YOUR EXPERIE.NCE AT THE CURACAO NORTH SEA JAZZ FESTIVAL

16. Rate the following statements about your experience at the festival:

Completely
Disagree

Rate from 1 to 7 with 1= Completely Disagree to 7= Completely Agree

The transportation access to the festival was convenient
The festival offered adequate shopping facilities
The festival offered reliable service
The festival was neat and clean
The festival staff was Willing to help
The festival performances were on time
The festival staff was courteous and polite
The festival was safe and secure
The festival's entry price was better than expected
The festival's food price was better than expected
The price of goods at the festival was better than expected
The festival was worth the money I spent on it
The festival was worth the effort I spent on it
The festival was worth the time 1 spent on it
The festival provides great ambience
The festival had attractive stages
The festival's event program and the schedule was nicety organized
The festival was enjoyable
I am delighted to participate as an attendee at the Curacao North Sea Jazz Festival
The festival was relaxing
Partidpating in the festival made me feel excited
The festival helps me to enrich my knowledge of Curacao
This festival is an opportunity for making friends
I Identify myself With the Curacao North Sea Jazz Festival
The festival contributes to my well-being
The festival allows me to share time With people from various backgrounds
The festival represents the folklore/culture of the people from Curacao
Future generations should have the right to enjoy this festival

1

17. Please rate the curacao North Sea Jazz Festival's performance:

4
4
4
4
4
4

5

6

1

5
5

6
6

1
1

5

6

5

6

1
1

5

6

4

5

6

4
4

5

6

7
1
1

5

4

5

6
6

1
1

4

5

6

4
4

5

6

5

6

1
1
1

3
3

4
4

5
5

6
6

1
1

2
2

3
3

4
4

5
5

6

1

6

1

2
2
2

3
3
3

4
4

5

6

1

4

5
5

6
6

1
7

2
2

3
3

4
4

5
5

6
6

7
1

2
2

3
3

4

5

6

4

5

6

2
2

3

4

5

6

3

4

5

6

2
2

3
3

4
4

5

6

5

6

2

3

2
2

3
3

2
2

3

2
2
2

3

2
2

3
3

2
2
2

3

3
3

2
2

3
3
3

Completely
Disagree

Rate from 1 to 7 with 1= Very Low to 7= Very High

The
The
The
The
The
The
The
The
The
The

Completely Agree

festival organizers have ensured that all visitors can see the events
festival provides necessary seating facilities for all visitors
festival grounds and comfort amenities are clean
festival is set out in a way that limits crowding/congestion
festival provides good parking access for all of its visitors
festival has a level of security that makes you feel safe
festival has enough toilets
festival provides an appropriate range of food and beverage for visitors
festival has good sound quality at all of its stages
volume of the music played at the festival is appropriate

Completely Agree

4
4

5

6

5

6

1
1

2
2

3

4
4

5
5

6
6

7
1

2
2

3
3

1
7

2
2
2

3

2

3

4

5

6

5

6

3

4
4
4
4

3

3

3

5

6

5
5

6
6

1
1
1

4

5

6

1

4

5

Excellent

2

3

6

1

Vel}'
Satisfied

Vel}'
Dissatisfied

1

7
7

3
3

2

19. overall, how satisfied were you with the services experienced at this festival?

7
7

2
2

Poor

18. Overall how would you rate the qualrty of services at this festi val?

7
1

4

5

6

1

SECTION 5: DEMOGRAPHIC INFORMATION

20. What is your highest level of education?
o Bementary school
o
o High school
o

Undergraduate Degree
Master or Doctorate

cnher._________________
Prefer not to mention

o
o

21. Please mark the box next to the range that applies to your total annual household income before taxes (ln US$):

o
o

Under $25,000
$25,000-$29,999

22. What is your age?
23. What is your gender:

o
o

$30,000-$39,999
$40,000-$49,999

o
o

$50,000-$74,999
$75,000-$99,999

o
o

$100,000 & over
Prefer not to mention

_ _ _ _ years
o

Male

o

Female

Thanks for your cooperation, enjoy the music!
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Annex 2 Factor Analysis: Value Dimensions

Value Factors

Mean

Factor #1:
.
EnJoyment

Factor #2:
· 11zat1on
• • /C u 1tura 1
5oc1a

Factor
#
3
P.:
nee

Factor
#
4:
.
5erv1ce

Factor Analysis Statistics with Varimax Rot ation, Kaiser-Meyer-Oikin: .864; Chi Square: 1970.52, df=153, sig.=OOO
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Annex 3 The Relationship Between Value and Loyalty

R-squared= .245 1 (p<.001} 1 Durbin Watson=2.058 1 ANOVA F-Statistic=17.22 (p<.001}

R-squared=.233 1 (p<.001} 1 Durbin Watson=2 .057 1 ANOVA F-Statistic=16.06 (p<.001}
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R-squared= .240, (p<.001}, Durbin Watson=1.80, ANOVA F-Statistic=17.96 (p<.OOl}

R-squared=.174, (p<.OOl}, Durbin Watson=1.92, ANOVA F-Statistic=11 .08 (p<.OOl}
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R-squared=.l97, (p<.001}, Durbin Watson=l.96, ANOVA F-Statistic=12.83 (p<.001}
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Annex 4 Factor Analysis: Festival Performance

Pe rformance Factors

Mean

Factor #1:
.
Fest1va 1
.
Expenence

Factor #2:
•
Fest1va 1
l . .
og1st1cs

V .

anance
E
• d
xp 1ame

Factor Analysis Statistics with. Varimax Rotation, Kaiser-Meyer-Oikin: .868; Chi Square: 787 .20, df=45, sig.=OOO
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Annex 5 The Relationship Between Festival Performance and Loyalty

R-squared= .l4, (p<.001}, Durbin Watson=l.92, ANOVA F-Statistic=17.23 (p<.001}
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Annex 6 The Input-Output Model
Since an economic impact analysis is based on actual expenditures (as reported by the CNSJF attendees), each new dollar of spending
generates indirect and induced impacts. Indirect impacts are reflected by spending on goods and services made by local businesses affected
by the new direct spending. Induced impacts are the additional spending by the employees of these businesses who are paid wages and
salaries for their services. Together, the indirect and induced impacts are the "spin-off' that results from the initial spending at the festival.
It is also important to note, that with regard to the 1-0 model only non-residents should be surveyed . Local residents do not contribute to
the economic impact of the event, as their spending can be easily captured by other activities replacing the festival.

Tourism Multipliers
The potential benefits of tourism on host economies are exemplified by their primary (direct) and secondary (indirect and induced)
channels. The direct impacts from tourism refer to the primary tourist spending at the destination amass from, for example, hotel
accommodations, meals and other services. Indirect impacts, on the other hand, are generated when these expenditures spill through the
general economy via purchases of goods and services from the local non-tourist sectors of the economy. For example, hotels purchase food
from local vendors, acquire furniture, or request additional services. Finally, induced effects correspond to the increased income of wage earners that support the tourism economy, such as wait staff (servers), receptionists, tour operators, and taxi drivers who in turn buy goods
and services in the general economy.
The benefits from tourism to the local economy are gauged according to their multiplier effects. The concept of multipl iers relates to the
ability of tourists dollars to reverberate throughout different economic sectors. In other words, the tourism dollar creates desired linkages
to the local economy. However, if these linkages to the local economy are for imported products, tourism receipts will then abort any
multiplier effects due to the leakages used to render such service. The effects of tourism dollars in a local economy are depicted in Figure 4.

Figure 4. Effects of Tourism: Direct, Indirect, and Induced
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Annex 7 Economic Impact Figures (Residents, Visitors, Organizers)

Residents' Impact

ilmtliWJ. .

rttffli:r!jfJjlh.
Agriculture
Manufacturing
Utilities
Construction
Wholesale/Trade
Hotels-Restaurants
Tra nsportation
Finance
Real Estate
Government
Ed ucation
Hea lth
Other

$0.00
$0.00
$0.00
$0.00
$745.54
$677,447.41
$6,682.51
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$56,280.94
$172,042 .61
$72,876.65
$13,127.14
$0.00
$21,096.67
$44,990.26
$147,690.92
$52,724.96
$0.00
$1,653.86
$1,166.58
$55,500.15

?\

$56,280.94
$172,042.61
$72,876.65
$13,127.14
$745.54
$698,544.08
$51,672.77
$147,690.92
$52,724.96
$0.00
$1,653 .86
$1,166.58
$55,500.15

•
0.00
0.00
0.00
0.00
0.04
16.80
0.14
0.00
0.00
0.00
0.00
0.00

~
0.67
6.38
0.33
0.26
0.00
0.52
0.94
3.59
1.74
0.00
0.03
0.03
2.43

mmut:J!tJ
0.67
6.38
0.33
0.26
0.04
17.32
1.08
3.59
1.74
0.00
0.03
0.03

Tourists' Impact

Agriculture
Manufacturing
Utilities
Construction
Wholesale/Trade
Ho els-Restaurants
Tra sportation
Finance
Re I Estate
Government
Edl ation
He lth
Ot r

$0.00
$0.00
$0.00
$0.00
$7,881.64
$728,332.34
$72,574.95
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$60,742.66
$193,555.01
$79,954.76
$14,463.07
$7,881.64
$752,815.38
$129,341.35
$168,680.38
$61,248.42
$0.00
$2,035 .47
$1,425 .40
$68,171.06

0.72
7.18
0.36
0.29
0.46
18.67
2.69
4.10
2.02
0.00
0.03

0.72
7.18
0.36
0.29
0 .00
0.61
1.18
4.10
2.02
0.00
0.03
0.04
2.99

0.00

Organizers' Impact

•
Agr culture
Ma ufacturing
Util ties
Co struction
Wh lesale/Trade
Hot Is-Restaurants
Trar sportation
Fina ce
Rea Estate
Go .rnment
Ed ation
He- th
Oth r

$0.00
$0.00
$24,870.48
$277,083 .03
$17,477.84
$154,416.34
$58,859.44
$0.00
$162,944.94
$600.66
$0.00
$0.00
$0.00

..

.'

. ..

$24,459.86
$124,872.87
$27,115.79
$13,794.52
$0.00
$14,414.05
$37,662.54
$86,590.81
$43,829.38
$0.00
$1,448.50
$1,000.57
$39,706.63

ihl"'l
$24,459.86
$124,872.87
$51,986.27
$290,877.55
$17,477.84
$168,830.39
$96,521.98
$86,590.81
$206,774.32
$600.66
$1,448.50
$1,000.57
$39,706.63
•:

•

0.00
0.00
0.11
5.46
1.03
3.83
1.23
0.00
5.38
0.02
0.00
0.00
0.00

..

~
0.29
4.63
0.12
0.27
0.00
0.36
0.78
2.11
1.45
0.00
0.02
0.03
1.74

0.29
4.63
0.24
5.74
1.03
4.19
2.01
2.11
6.83
0.02
0.02
0.03

:•
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